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Food Innovation Map v4.0

Newly added
Groups at
Ver. 4.0

Newly added or
updated at V 4.0
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Understanding people & society

Food for Well-being
SENSE MAKING

Humanities and Social Sciences
Future visioning through diverse perspectives

Clustering Diverse Value of Food
Augmentation of human roles and abilities

Food Personalization 3.0
Strong purpose & Weak purpose

Behavioral change of people
Social Deployment + Social Penetration

Understanding Food-related Social Issues
Accurate understanding of the current situation
and fostering a sense of crisis

BEEFROEL

New Food Purchasing EXP
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ﬁ %ﬁ’\ 6 N ? What you eat?

New Retail EXP

Evolution of customer touch points,
leveraging employee

Revaluation of Physical Stores
Proprietary Retail Product (SPF)

Future Value Chain
Farm to Table/to Restaurant
D2C with Narratives
New Cold Chain

@‘\

Office & Work

Delivery Service
Evolution of Delivery Services
Evolution of Delivery
Pickup Services & Robots

Retail for wellbeing
Channel for Start-ups
Evolution of selling methods

NP+ LS ﬁﬁsﬁ QR @D 91‘ a)ﬁfzkﬁ Outside home experience

Food as Connector
Future Restaurant

Ethical& Healthy Drink Snacks Tools Share Dining
Emotional Eatin i i i
[o] g P;bh;cifetenasé school lunches AlDrver IR e Comapsa;yr;?tzfgeyterla
i 5 ilt- edefining Restaurants
. New Protein Food Alcohol/Non-ALC Guilt-Free Cutlery g © Distributed Restaurant (SYM, etc.) Food Placement &
E;E%%%ﬁ Food As medicine, Longevity Diet Soups/Smoothies Dishes Community PF Subscription
A o ) ) Mode Change helsie Fosd The Evolution of Food Robots' Roles
Life Experience Evolution of traditional food Dedicated Devices Teapot etc. nclusive Foods Health mgmt. x Food
Outcome Hea\thyAginlg,New.Nursing care food | 'Edge Production Eq £ Snacking PF Containers Food as Identity Integrated Automated Restaurant SOL Mode change Food
Alternative Dairy Products, Delicious complete nutritional food Web3(DAO/NFT) Unlock value of Chef & Cooks Team interaction
Food making both people and the earth better (food good fi I (¢ ing position and t ty) through cooki
g peop (food good for everyone) Kitchen Healthcare collaboration ncreasing position and importance in society) rough cooking

Stress relief / Barrier-Free (e.g, allergy, religious food, Eating habits) After Dinner Meal
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Cooking evolution 0

Biz. Model Evolution of Restaurant

LONGEVITY Research

Learn & teach

Education/Dietetics&Gastronomy

“Smart” Cookware
Al-Enabled Appliance

Next recipe
Human Ability Enhancement Type Kitchen OS
Al-Driven Kitchen OS

Digitization of recipes and techniques

Diverse values of cooking

Mindfulness Cooking

Trigger Action toward behavioral change
(e.g., Food loss prevention)

LONGEVITY x Cooking

Home Robotics As communication tool

Smart Fridge 5.0 New Coaching Program

FUTURE FOOD VISION ~ Act beyond boarders New social
deployment model
= o T . . LIVING LAB
/@\ @\ TINFRT—Y Intermediate Organization: Cross-company & Cross-industry R&D, Biz Dev. Entity New Online Selling PF
'—54n%  New Product ) in Ci
Egﬁg 5;7;5& Development Diverse stakeholders (Corporate, Startups, Municipalities, Government, Academia) Consumer New Channel Deployment in City
A - : : Touch Point
Multistakeholder Platform Gathermg Consumer-related Data and |n5|ghts (e.g,, Forecasting trend and consumer needs) Platform At-Scale Approach
Co-Creation Cluster - - “City & Region”
Using Al for materlal/product development (e.g., Flavor Science, combination of new materials) Y 9 Micro Circular Model
——— e Future Logistics
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NextGen Product & Ingredient & NextGen Food Production NextGen Quality New Food Data Creation =yl 7 /0 :/ —_ rr_=% Evolution of
Process & Machinery Development : Enhancement Tech N &
System : : Plant based (legumes, algae, fungi) __Ingredient Data ) L/ %rj;;c/géz;zz’?;; LjNS/Smartphone
y Taste Design & Analysis Tech Precision & biomass fermentation Next Gen Packaging Tech = h:g;dﬁi:;:eséw' NG iEETECTIRETER G Al - Blockchain
2 TR L R Utilizing cultivation technology Visualization Tech e Use of the 5 Senses .
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g Processing Technology NextGen Vertical Farming/Urban Farming Pf:s;vnacté%ne%t?eac‘;:y Distribution channels & Environmental impact etc AR ((( ))) Base Tech
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Digitize & Using Al Aqua-tech(Closed-Loop System) Value Creation through e & Spatial Production (e.g., Sensors)

Advanced Production and Containers & Packages

Manufacturing Technology

3D food printer - Edge PRD
Use of underutilized crops
Insect (e.g,. as feed)

Cooking & consumption results
food loss & inventory

Consumers’ biometric data
(menial and physical information)

Metaverse/Digital Twin Bio-tech and

Bioengineering

Fermentation Tech

Electrical seasoning

Leverage Chefs and Cooks : .
Acoustic seasoning
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° Discovering and Developing Ta|ent(global talent, Co-creation talent, pluralistic value creation talent, entrepreneurs, diversity)
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Freezing Tech for cooking

User Behavior & Preferences & Lifestyle

Creation of Digital Food PF

Solutions to improve sustainability of
Agriculture and Livestock Farming

Leverage Creative Class ;
<Demc§.manon of Food Dev ) Rapid Freezing & Defrosting Appetite control

Water & Soil Tech

Utilization of assets lying in large corporation, Research institutions
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Inherit and create culture
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Regenerative Food

0s
Re-defining
your country’s
strengths
Identifying the
strengths that lie

dormant in your
own country

Improving food
self-sufficiency
and ensuring
food security

LoYyTvR

Climate Changeg™ ™\, N (Culture, Skills, Tech,
i Technique, Manners,
Resilience Desertiicatan . Ingredients, Issues)
Creating new
of ocean el D?c\mmg 'mdtusmes
: o of your country are
G OB || Creuarhgs | waigiosis |
4 Livestock Farming = next-gen growth of the world
Food Loss industry
’ Reduction . - ppo—
Disaster & . . Visualization & Identification of
without pain ;
emergency food country issues
to be used (self-sufficiency, loneliness, health conditions)

! Upcycling
at normal time
Proactive dissemination of

Japanese food culture,
technology, techniques, values,
etc. to the world and fostering
of a global movement.

Dealing with the
New Global
Society

(Pandemic, Conflict,
National interest)

Securing food
supply & resource
recycling Infra. at a
time of emergency

Securing & Improving Mental and
Physical Health & Quality of Life

Securing Biodiversity

DAO type organization

Hidden self-sufficiency rate: Improving the self-sufficiency rate
for animal feed, fertilizer and seeds

Building an autonomous distributed micro-food system
Neo Local Production & Consumption Model(Redundant& globally connected)

City x Regenerative x Food
“Value Visualization of Region” & Act as a Group

Democratization of “production” and “making”(CRAFT/Farm activities)
Self-sufficiency 6.0: Proximitization btw. production & consumption

Regenerative MODEL (beyond sustainable)

Integral Approach / Link to Space Development New Main
stream
)
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Pricing Innovation Globalization 3.0

BRANDING (as a crowd) Rule Making

Building a new funding model .
Redefining Natural Owner ﬁ@ﬁfﬁfTﬂ/E%ﬁ
Food Economics
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